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Study Overview

The Time-sharing Experiments for the Social Sciences (TESS) is funded by the National Science Foundation. Diana Mutz from the University of Pennsylvania and Arthur Lupia from the University of Michigan are the study directors. The Indiana University Center for Survey Research conducted the telephone survey part of this second year of the project. The purpose of the project is to provide social science researchers interested in short, experimental topics, a cost-effective opportunity to gather data on a national level.
Twelve researchers submitted topics for the telephone survey. To keep the interview length to 30 minutes or less, researchers’ topics were combined into five production groups. (The production groups are listed on page 4.) Each production group had a different questionnaire and each researcher’s questions were rotated on and off the instrument depending on the number of completed interviews for which they contracted. 
Pretesting began in August 2004.
· From August 17, 2004 through August 22, 2004, 42 pretest interviews were completed. 
· From August 27, 2004 through August 31, 2004, 44 pretest interviews were completed.
· From September 7, 2004 through September 9, 2004, 21 pretest interviews were completed.
· From September 23, 2004 through September 26, 2004, 34 pretest interviews were completed.

· From September 29, 2004 through October 3, 2004, 58 pretest interviews were completed.

Pretest data was delivered to researchers throughout the pretesting stage. Each pretest interview was audio recorded and behavior coded. Audio recordings of selected interviews were provided to the researchers. The behavior coding data was provided for all interviews. After an analysis of the pretest information, researchers made appropriate changes to their questions. 
Production Group One interviewing began on October 6, 2004. Other production groups started later in the field period. The survey was completed on January 27, 2005. The average interview length was 28.5 minutes.

Production Group Breakdown 
There were five separate survey instruments. Each production group had its own sample. Appendix A contains a summary table of each production group citing researchers included, average interview lengths, and fielding dates.
CSR Interviewing Facilities and Procedures

Data were collected by telephone using the University of California Computer-Assisted Survey Methods software (CASES5.3j). Interviews were conducted, in respondents’ local time, from:

Monday through Friday, 9:00 am ‑ 9:30 pm
Saturday, 9:00 am ‑ 5:00 pm

Sunday, 1:00 pm - 9:30 pm

The data collection staff consisted of seven supervisors and sixty-eight interviewers. All interviewers received at least 15 hours of training in interviewing techniques before production interviewing. Interviewers received two hours of classroom training specific to each production group. In addition, each interviewer spent an entire 3-hour shift conducting practice interviews.

Interviewers were instructed to read questions and response categories at a two-words-per-second pace. Interviewers were also instructed to use neutral probes and feedback phrases.
Audio and visual monitoring was regularly conducted by the telephone survey supervisors using the CSR facilities, which do not allow the interviewers to know they are being monitored. Monitoring was conducted randomly, with each interviewer being monitored at least once during each 3‑hour shift.

All cases with confirmed valid telephone numbers were called up to 20 times, unless the respondent or an informant refused or we had insufficient time to make the calls before the end of the study. Cases with unknown validity (persistent no answers or answering devices) were called a minimum of 8 times, with calls made during the morning, afternoon, evening, late evening (after 9 pm) and weekend. The CSR attempts to convert each "refusal" twice. When possible, a conversion attempt is made at the first instance of refusal, and a second attempt is usually made after a few days.

Characteristics of the Sample
The telephone numbers were randomly generated using the Genesys list-assisted method. This method allows for unpublished numbers and new listings to be included in the sample.  After selecting a random sample of telephone numbers, the numbers were matched to a database of business and non-working numbers. All matches were subsequently purged from the original sample. The sample was nationwide. At each residential telephone number we randomly selected a respondent from all household members age 18 or older. 

Information Regarding Sources of Sample Survey Error

As with all sample surveys, there is the possibility of sampling error. The sampling error for this survey is not determined. Sampling error does not take into account other possible sources of error that can occur in any study of public opinion. For example, findings may be influenced by events that take place while the survey is in the field. Events occurring since the time the interviews were conducted could have changed the opinions reported here. Changing the wording of questions and the sequence in which they are asked can produce different results. Sometimes questions are inadvertently biased or misleading. People who responded to the survey may not necessarily replicate the views of those who refused to be interviewed or who could not be found at home during the time the survey was conducted. Moreover, while every precaution has been taken to make these findings completely accurate, other errors may have resulted from the various practical difficulties associated with taking any survey of public opinion.

Incentives
After the sample was drawn it was sent to a telephone list company for reverse-address matching. When an address was available, the household was mailed a presurvey letter containing a five dollar bill. 4.5 percent of those letters mailed were returned as undeliverable. The letter explained that upon completion of the survey interview, the respondent would receive a check for twenty dollars. Regardless of whether a household received a presurvey letter, each household was informed during the telephone interview introduction of the opportunity to receive a twenty dollar check when the selected respondent from the household completed an interview.
The interviewer collected the respondent’s mailing address at the conclusion of the interview. The respondent had the choice to provide this information or not. Most respondents did provide us this information and a twenty dollar check was subsequently mailed out within three to four weeks of the completed interview. Of the 2262 completed interviews, 123 respondents (5.4%) either refused to give us their mailing address or simply did not want the incentive. 
Final Disposition Summary
The following table classifies every case according to its final disposition and by sample type. These dispositions are based on the guidelines for Final Disposition Codes for RDD Surveys established by the American Association for Public Opinion Research (AAPOR) Standard Definitions for Final Dispositions of Case Codes, 1998.

Using AAPOR’s RR3 (Response Rate 3 formula), we calculated the response rate as .308 (30.8%).
	Interviews
	Mailed Pre-survey Letter
	Not Mailed Pre-survey Letter
	Total

	Complete
	1324
	937
	2261

	Partial Complete
	0
	1
	1

	Total Interviews:
	1324
	938
	2262

	Eligible, Non-Interview
	
	
	

	Refusal
	979
	1535
	2514

	Break-off (Refused after starting interview)
	30
	29
	59

	Respondent never available
	389
	499
	888

	Telephone answering device (message confirms household)
	14
	31
	45

	Away for duration of study
	13
	23
	36

	Language problem
	82
	122
	204

	Physically or mentally unable or incompetent
	24
	35
	59

	Total Eligible, Non-Interviews:
	1531
	2274
	3805

	Unknown Eligibility, Non-Interview
	
	
	

	No answer
	107
	810
	917

	Busy
	3
	90
	93

	Telephone answering device (unknown if a household)
	233
	319
	552

	Telephone barrier (privacy manager)
	0
	2
	2

	Technical phone problems (line/circuit problems, fast busy signal)
	35
	241
	276


	Total Unknown Eligibility, Non-Interviews:
	378
	1462
	1840

	Not Eligible
	
	
	

	Business
	118
	383
	501

	Call forwarding
	1
	7
	8

	Cell phone/pager
	0
	6
	6

	Fax/data line
	37
	591
	628

	Group quarters
	1
	5
	6

	Institution
	2
	7
	9

	Number change
	44
	66
	110

	Non-working/disconnected number
	344
	909
	1253

	Seasonal residence
	4
	5
	9

	Temporarily non-working/disconnected number
	13
	18
	31

	No eligible respondent (no one 18 or older in household)
	1
	4
	5

	Deceased/miscellaneous ineligible
	1
	4
	5

	Total Not Eligible:
	566
	2005
	2571

	
	
	
	

	Total Sample:
	3799
	6679
	10478


Appendix A
Production Group 1

	Researcher Modules in Alphabetical Order
	Hannah Brueckner, Ann Morning, Alondra Nelson

	
	Danette Johnson

	 
	Dominic Lasorsa

	 
	Howard Lavine, Stanley Feldman

	 
	Monika McDermott

	
	Christopher Muste

	 
	Devah Pager, Jeremy Freese

	 
	Demographics

	Total Interviews Completed
	531

	Average Interview Length
	27.2 minutes

	Fielding Dates
	October 6, 2004 – January 19, 2005


Production Group 2

	Researcher Modules in Alphabetical Order
	Hannah Brueckner, Ann Morning, Alondra Nelson

	
	John Bullock, Robert C. Luskin

	 
	Monika McDermott

	
	Christopher Muste

	 
	Penny Visser, Ken Rasinski

	 
	Demographics

	Total Interviews Completed
	400

	Average Interview Length
	24.9 minutes

	Fielding Dates
	November 30, 2004 – January 24, 2005


Production Group 3

	Researcher Modules in Alphabetical Order
	Hannah Brueckner, Ann Morning, Alondra Nelson

	
	John Bullock, Robert C. Luskin

	 
	Dominic Lasorsa

	 
	Howard Lavine, Stanley Feldman

	 
	Monika McDermott

	
	Christopher Muste

	 
	David Redlawsk, James McCann

	 
	Demographics

	Total Interviews Completed
	312

	Average Interview Length
	31.2 minutes

	Fielding Dates
	October 27, 2004 – December 1, 2004


Production Group 4

	Researcher Modules in Alphabetical Order
	Stephen Benard

	
	Hannah Brueckner, Ann Morning, Alondra Nelson

	
	John Bullock, Robert C. Luskin

	 
	Erin Cassese, Stanley Feldman

	
	Christopher Muste

	 
	Devah Pager, Jeremy Freese

	 
	Demographics

	Total Interviews Completed
	801

	Average Interview Length
	33.2 minutes

	Fielding Dates
	December 2, 2004 – January 27, 2005


Production Group 5

	Researcher Modules in Alphabetical Order
	Stephen Benard

	
	Howard Lavine, Stanley Feldman

	
	Monika McDermott

	 
	Devah Pager, Jeremy Freese

	 
	David Redlawsk, James McCann

	 
	Demographics

	Total Interviews Completed
	218

	Average Interview Length
	28.1 minutes

	Fielding Dates
	November 11, 2004 – December 14, 2005
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